boutique
DESIC

50T

High-End _H.o.sp:italkity

september/october 08 | The Future Issue
Cool, New Green Products to Check Out
Big vs. Small Firms: What'’s Better for You?

A Return to Authenticity in Design

www.boutiquedesign.com

Is Minimalism Dead? Yes and No.

)

Ente tainment
Raises the Bar with
Design and Branding



() The Restaurant

( )
\ )/
,

x_’.r The Casino

) The Spa

i Meass.

~all nhonac)
=il phones )

ully

rasnionead ne

fun in the

man’s modern play-

r
Ul
-

und designed

impress, stimulate

44 » boutique DESIGN september/october 2008



In The Waiting Line

Before you can enjoy the
nighiclub, you have to getin.
Because long lines and lewd
crowds can often ruin the
clubbing experience, venues
around the world are using

biometric technology to

reduce check-in times and
add exira security measures.

Companies such as

CreativeCode Lid. have devel-
oped fingerprint-identification
systems to record everyone
who enters and leaves the
club. First-time guests pro-
vide paper identification,
place digits on a special
scanner at the door and the
system stores the information
for future visits.
Not only does biometric
technology free clubbers of
cumbersome wallets, it lets
bouncers regulate whom
they let in as problematic
and aggressive guests are
noted in the system of net-
worked clubs. The system
makes underage drinking
nearly impossible and with
minimum waiting times and
a safer environment (statis-
tics indicate a 23.5 percent
drop in alcohol-related vio-
lence at certain venues) the
partygoer is free to enjoy the
full experience of the night-
club.

Spotlight on LED
Once you're in, its time to
enjoy the show. With the
introduction of LED lighting,
operators have a new medi-
um to add to their bag of
tricks.
“There are now semi-
LED curtains,
screens, video tubes and
graphic moving lights,”
y  said Steve Lieberman,
' designer ct S]
Lighting. "LED is
great because it gives
us approximately
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Dan Agne of
Sound

Investment

16.7 million high-
resolution color
options.”

For a recent
L.A. project, Lieb-
erman designed a
chandelier made entirely of
LED video tubes. "Imagine
each tube is a line of resolu-
tion,” he said. "I've got 30 of
them and [ can get some sort
of image on there. Now
we're custom-mapping video
for them.”

In addition to traditional
stage lighting, LEDs and
moving lights, a club at New
York, New York in Las Vegas
will feature a seamless 360-
degree image created with
14 video servers and a light-
ing console. "We can plug in
fixed images or animations,”
he said. "It's all triggered by
a lighting console so the
lighting operator can alter
the intensities and display
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one continuous
image or 14 differ-
ent images. It
will be absolutely
insane.”

The trick to a
successful de-
sign, Lieberman
shared, is com-
bining new tech-
nology with old.
“You have to consider all the
options,” he said. "They're
just more tools for your tool-
box until you do something
with them."”

Sound Off:
Flaws and Fixes
Lighting takes atmospheric
priority within nightclub
design, but nothing beats a
good beat. (We couldn't
resist) When the quality of
music streaming into your
venue can no longer be con-
trolled, problems arise.
"There's a recent trend
with downloading music,”
said Dan Agne, president of
Sound Investment. “"While
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sound systems have
improved, the source of the
actual music file has depre-

ciated

our

tremendously. The
result is very accurate, very
Sound Invest-

ment developed

bad music.”
its own
solution to improve the qual-
ity of the actual music. Using
equipment by Divine Lab,
Sound Investment analyzes
the source of the distortion
within sound bytes and cuts
them out. Agne also sug-
gests high quality speakers

such as Funktion-One to
avoid sound distortion.

In addition to technical
sound profes-
sionals can provide design
“The

best thing a designer can do

know-how,
S0 1 L} U.O ns {‘O I Venues.

is work with a sound compa-
ny from the beginning to add
function to aesthetic,” he
continued. "Right now we're
the outdoor
lounge at the Setai Hotel in
San Diego. They didn't want
the speakers to be visible so

working on

we designed everything to
sit within lighting fixtures.
We painstakingly rendered
designs and I've been to
Rockwell probably 20 times,
but it's not a trivial effort.”

Scent Branding

To stay competitive, night-
club owners are always on
the hunt for the latest special
effects; one of the newest
being distribution of scents
through cold steam jets.

Smell controls /8 percent of our

emotions. That is why venues are now

looking to scent branding.”
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—Spence Levy

“Smell controls 70 percent
of our *
Spence Levy, vice president
of Air Aroma America. “That

is why venues are now look-

emotions,” said

ing to scent branding.” By

combining essential oils,

nightclub owners can create

custom smells to bran
venues on a whole new

sensory level. “Different
scents achieve different

things,” he continued. “For
club Mansion Miam
created 'Pure,’ wl

linen and citrus to
odor. For strip clubs, we
ommend cinnamon bun; it
increases blood [flow]. If you
vant excitement, use citrus
or peppermint.”

Air Aroma paired with
Kryogenifex to use its jet
technology as a new method
1 addition to

of distribution. I

pumping scents through air



